SYLVIA HRISTAKEVA

CORNELL SC JOHNSON COLLEGE OF BUSINESS SYLVIA.HRISTAKEVAQGMAIL.COM
ITHACA, NY 14853 HTTP://HRISTAKEVA.COM
EMPLOYMENT

Cornell University, SC Johnson College of Business, Dyson School
Assistant Professor of Marketing, 2023—present

UCLA, Anderson School of Management
Assistant Professor of Marketing, 2016-2023

EDUCATION
Ph.D., Economics, Boston College (Boston, MA), 2016
B.S., Economics, Trinity College (Hartford, CT), 2009

RESEARCH INTERESTS

Quantitative Marketing; Empirical Industrial Organization;
Vertical Contracts and Retailing; Advertising; Healthcare and Food Markets.

PUBLISHED AND FORTHCOMING PAPERS

1. “Retailer Price Competition and Assortment Differentiation: Evidence from Entry Lotteries,” with
Brett Hollenbeck and Kosuke Uetake.
Accepted for Publication at Marketing Science.

2. “The No-Hunger Games: How GLP-1 Medication Adoption Is Changing Consumer Food Demand,”
with Jura Liaukonyté and Leo Feler.
Journal of Marketing Research, 2026, 63(3), 427-444.
Media Coverage (Selected): Financial Times - Washington Post - Washington Post (2) - Washington Post
(3) - CNBC - US News - Quartz - Inc. - AOL - Yahoo! Life - Cornell Chronicle - Food Business News -
FoodNavigator - Technology Networks - How I Wrote This (podcast)

3. “Bad-Drug Ads or Killer Ads: The Effects of Drug Injury Advertising on Public Health.”
Management Science, 2026, 72(7), 5491-5506.

Media Coverage: Cornell Chronicle - MedicalXpress - Mirage News - FingerLakesl - National Affairs

4. “The Effect of Price Caps on Advertising to Physicians: Evidence from the 340b Drug Pricing Program,”
with Julie Holland Mortimer and Eric Yde.
Management Science, 2026, 72(6), 5361-5380.

5. “Price Dispersion and Legacy Discounts in the National Television Advertising Market,” with Julie
Holland Mortimer.
Marketing Science, 2023, 42(6), 1162-1183.

Media Coverage: UCLA Anderson Review
6. “Vertical Contracts with Endogenous Product Selection: An Empirical Analysis of Vendor Allowance

Contracts.”
Journal of Political Economy, 2022, 130(12), 3202-3252.
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7. “Determinants of Channel Profitability: Retailers’ Control over Product Selections as Contracting
Leverage.”
Marketing Science, 2022, 41(2), 315-335.

Media Coverage: UCLA Anderson Review

8. “Reduction in Emergency Department Visits for Children’s Asthma, Ear Infections, and Respiratory
Infections after the Introduction of State Smoke-Free Legislation,” with Summer Hawkins, Mark Got-
tlieb, and Christopher Baum.

Preventive Medicine, 2016, 89, 278-285.

OTHER PUBLICATIONS

9. Invited Comment on “Fisher—Schultz Lecture: Contracting Over Pharmaceutical Formularies and Re-
bates,” by Kate Ho and Robin Lee.
Econometrica, 2026, 94(3), 735-737.

10. Handbook Chapter on Pricing in Marketing Channels, with K. Sudhir.
In preparation for Handbook on Pricing.

SUBMITTED AND WORKING PAPERS

11. “Stopping Shopping at Stop and Shop? How Temporary Disruptions Affect Store Choice,” with Julia
Levine.
Revise & Resubmit at Management Science.

12. “A Contested Warning Linking Prenatal Acetaminophen Use to Autism Changed Behavior Beyond Its
Intended Scope,” with Jura Liaukonyté and Ziyi Lin.
Under review.

13. “Healthiness Index for Grocery Baskets Using Text Embeddings,” with Ziyi Lin, Jura Liaukonyté, and
Leo Feler.

14. “Coordination between Advertising and Pricing: Empirical Evidence from the U.S. Auto Insurance
Industry,” with Elisabeth Honka and Yi-Lin Tsai.

SELECTED WORK IN PROGRESS

15. “Equilibrium Effects of Introducing Ad-Supported Plans in the Video Streaming Market,” with Julie
Holland Mortimer and Yihao Yuan.

16. “Effects of Al in Ad Targeting and Effectiveness: Global RCT Evidence,” with Julie Holland Mortimer,
Yihao Yuan, Daniel Deisenroth, and Utsav Manjeer.

17. “The Effects of Price Regulation on Drug Availability and Utilization: Evidence from the 340B Drug
Pricing Program,” with Eric Yde, Maura Coughlin, and Julie Holland Mortimer.

18. “Decomposing the Treatment Response to Drug Injury Advertising: Evidence from Individual Claims
Data,” with Katherine Michelle Jones Soderholm.

19. “Grocery Store Closures and Household Nutritional Choices,” with Julia Levine.

FELLOWSHIPS, GRANTS, AND AWARDS

Dyson Outstanding Early Career Achievement Award 2026
Marketing Science Service Award 2025


https://anderson-review.ucla.edu/smaller-grocery-chains-exclude-products-as-negotiating-ploy/

Jean F. Rowley Research Excellence Fund Award, Dyson School, $5,000 2025

PCCW Affinito-Stewart Fund Award, Cornell University, $10,000 2025

NIFA Hatch Grant 7007706, (PI) $75,000 2024-2027
What Drives Household Diets? The Role of Supply Availability and Addictive Products

National Science Foundation Grant SES-1919040, (Co-PI) $452,000 2019-2025
Demand for Advertising and its Impact on Media Content

Morrison Center for Marketing Research Fund Award, $20,000 2019-2022

Donald and Helene White Dissertation Prize in the Field of Social Sciences 2017

Dissertation Fellowship, Boston College Department of Economics 2014

Felter Family Fund Dissertation Fellowship, Boston College Department of Economics 2013

Donald J. White Award for Excellence in Teaching, Boston College 2013

INVITED SEMINARS
2026: (upcoming) Tilburg University Marketing Camp.

2025: The Wharton School Marketing Camp at University of Pennsylvania; Rotman School of Manage-
ment, University of Toronto.

2024: Kellogg School of Management, Northwestern University; Rice University, Economics department;
Cox School of Business, Southern Methodist University.

2023: Haas School of Business, UC Berkeley; SC Johnson College of Business, Cornell University; Uni-
versity of Mannheim, Economics department; Singapore Management University, Economics de-
partment.

2022: Fuqua School of Business, Duke University; Columbia Business School, Columbia University;
McCombs School of Business, University of Texas at Austin; Questrom School of Business, Boston
University.

2021: Stanford Graduate School of Business; University of Maryland, Economics department.

2019: Booth School of Business, University of Chicago; Rady School of Management, UC San Diego.
2018: UC Davis, Economics department.

2017: Federal Trade Commission.

2016: Stanford Graduate School of Business; University of Michigan, Economics department; Toulouse
School of Economics.

2015: Tilburg University; UCLA Anderson School of Management; Yale School of Management; Simon
Business School, University of Rochester.

CONFERENCE PRESENTATIONS

2026: Barcelona School of Economics Summer Forum Workshop on Quantitative Marketing; Marketing
Science Conference; 15th Workshop on Economics of Advertising and Marketing; (upcoming)
Choice Symposium at Vail.

2025: Triangle Micro Conference; Yale InsightsOn Conference; Marketing Science Conference; CEPR~-
JIE Applied Industrial Organization Conference (discussant); Bass FORMS Conference, Univer-
sity of Texas at Dallas (discussant).

2024: NBER Summer Institute, Industrial Organization; FTC Marketing and Policy Conference; Virtual
Quantitative Marketing Seminar; International Industrial Organization Conference (IIOC); Eu-



ropean Association for Research in Industrial Economics (EARIE) Annual Conference; Summer

Institute in Competitive Strategy (SICS) (discussant); NYU IO Day (discussant).

2023: 14th Workshop on Economics of Advertising and Marketing; Cornell-Penn State Conference on

Econometrics and Industrial Organization.

2021: Marketing Science Conference.

2020: NBER Winter Meetings, Industrial Organization; Quantitative Marketing and Economics (QME)

Conference.

2019: Marketing Science Conference.

2018: Barcelona School of Economics Summer Forum Workshop on Industrial Organization; Marketing

Science Conference.

2017: Quantitative Marketing and Economics (QME) Conference; ASSA Annual Meeting.

2015: Green Line I0 Workshop; European Association for Research in Industrial Economics (EARIE)

Annual Conference; International Industrial Organization Conference (IIOC).

INDUSTRY PANELS

(upcoming) NYS Cheese Manufacturers’ Association
Bank of America Securities Consumer & Retail Conference
Nordea Investment Banking & Equities Science Session

Numeration

TEACHING EXPERIENCE

Cornell University
Marketing (core class for undergraduates)

UCLA Anderson School of Management
Customer Assessment and Analytics
Marketing Management (MBA core)

Boston College, Department of Economics
Microeconomic Theory

Principles of Microeconomics

GRADUATE STUDENT ADVISING

Ph.D. Committee Member (first placement in parentheses):
Julia Levine (Johns Hopkins Carey Business School)
Sherry He (Michigan State University)
Si Zuo (Shanghai Jiao Tong University)
Ph.D. Committee Member, current Cornell Ph.D. students:
Lijuan Luo; Gonzalo Nicolas Diaz Munoz; Ziyi Lin; Yashwanth Reddy Chandupatla.

Masters Student Advising: Cornell Masters students placed into Ph.D. programs

2027
2026
2025
2025

2024-2026

2021-2023
2017-2020

2015-2016
2014

Haoran Wang (Imperial College London); Yiran Liu (University College London); Xinhang Hu

(Cornell University, Economics).



SERVICE TO THE PROFESSION

Editorial Review Board: Marketing Science, Journal of Marketing Research.

Ad-hoc reviewer: Management Science, Econometrica, Journal of Political Economy, American Eco-

nomic Review, Quantitative Marketing & FEconomics, Journal of Marketing.

Other Service: QME Conference Committee Member 2026.

UNIVERSITY AND SCHOOL SERVICE

Dyson School Graduate Studies Committee

Dyson School Graduate Student Placement Committee

Co-Organizer, Cornell Junior Faculty Industrial Organization Brown Bag
Co-Organizer, Cornell-Rochester Marketing Workshop

Organizer, Marketing Ph.D. Student Reading Group

Marketing & Management Communication Area Seminar Planning Committee

Marketing & Management Communication Area Events Committee

Last updated: July, 2026
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